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agraruli seqtoris problemebi

saqarTvelos miwis ormocdaaTi pro-
centi sasoflo-sameurneoa. dReisaTvis
soflis meurneobaSi gansakuTrebiT igrZno-
ba investiciebis simcire, aris problemebi
miwebis damuSavebasTan dakavSirebiT. ar
aris gadamamuSavebeli mrewvelobis baza.
erTis mxriv, saxelmwifo glexebs exmareba
miwebis moxvnaSi, meores mxriv, es aris sof-
lis meurneobis fondis daxmareba, romel-
mac TanxebTan xelmisawvdomoba unda gaz-
ardos soflis murneobis seqtorSi, ramac
SemdgomSi unda moaxdinos daqucmacebuli
miwebis konsolidireba da etapobrivi gaer-
Tianeba, raTa SemdgomSi sasoflo sameur-
neo saqmianoba warimarTos komerciuli
TvalsazrisiT.

saxelmwifos mxridan agraruli poli-
tikis arsi miwis mesakuTris mimarT, unda
iyos mimarTuli, iseTi struqturebis dafi-
nansebaze, romelic sakiTxis gadawyvetas
uzrunvelyofs. aseTma struqturebma unda
uzrunvelyon miwis mflobelTaTvis meur-
neobis gaZRolis sxvadasxva formebi SeT-
avazeba, saTanado administraciuli RonisZ-
iebebis garkveva da ara sxvaze am proble-
mis gadasamisamarTeba.

saqarTvelos mravaldargovan soflis
meurneobas dRes gadaarCens ara marto in-
vesticiebi aramed swori agarauli politika
da profesionali kadrebi.

agraul dargSi marketingul sakiTxeb-
Si sabazro urTierTobaTa gansaviTareblad
unda moqmedebdes biznesis daregulirebis
meqanizmebi, srulyofili kanonmdebloba,
kerZo sakuTrebis dacva, sufTa konkuren-
cia, produqciis dacvis, sertifikatebis da
patentebis gacema, srulyofili unda iyos
sagadasaxado, sakredito da SeRavaTebis si-
stema da sxva. mxolod amis Semdeg SeZlebs
mewarme bazarze Tavisi adgilis povnas.
biznesis warmoeba damokidebulia mewarmeo-
bis sferos warmatebiT SerCevaze, sabazro
strategiis swor gansazRvraze da misi
realizaciis efeqtiani taqtikis dadgenaze.
saqmis efeqtiani gaZRolis safuZvels war-
moadgens cxovrebaSi kargad gatarebuli
idea. amaSi, igulisxmeba produqciis war-
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moebis da gadamuSavebis teqnologiis sru-
lyofa, raTa miviRoT konkurentunariani
garemo, romliTac gavalT qveynis Sida da
sagareo bazarze. sabazro ekonomikis
pirobebSi TiToeuli sawarmo unda mi-
iswrafodes, awarmoos eqsportisaTvis mTe-
li produqciis aranaklebi 20%-sa mainc,
mxolod ase SeiZleba davrwmundeT produ-
qciis konkurentunarianobaSi, romelic asax-
avs produqciis xarisxis Sesabamisobas sae-
rTaSoriso standartebisadmi, rac dafiq-
sirebuli unda iyos sapatento dacvis
maCveneblebiT.

agrobiznesis sferos SerCevisas, baz-
arze warmatebis garantirebisaTvis saWiroa
davicvaT rigi wesebi:

1. sasoflo-sameurneo sawarmo unda
ecados, moipovos bazarze monopolia rome-
lime saxis produqciaze, raTa dominireb-
des iq am produqciis xarisxiT, romelsac
analogi am bazarze ar eqneba;

2. sasurvelia, rom biznesis ganviTareba
iyos SefardebiT damoukidebeli ekonomikuri
ciklis fazebisagan anu unda uzrunvelyof-
des brunvis daCqarebas ara marto warmoebis
aRmavlobis, aramed misi dacemis periodeb-
Sic;

3. agro sawarmo saWiroebs mogebis ma-
Rali normebis da myidvelebis bazarze
gamoCenis tempebis zrdas, amasTan mniSvnelo-
vania, rom amaRldes misi produqciis erT
da imave myidvelTa dakveTebis wili. es
sawarmos imijis zrdis maCvenebelia;

4. biznesmeni unda cdilobdes gamudme-
biT eZios misi produqciis gasaRebis axa-
li bazrebi.

saqmianobis sferos gansazRvrisas me-
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warmis winaSe ismeba Semdegi saxis amocane-
bi: SeimuSaos fermis teqnikur-teqnologiuri,
organizaciuli da komerciuli politika,
romelic saSualebas miscems mas mxedvelo-
baSi miiRos bazris koniunqtura; gansazRv-
ros am politikis realizaciis konkretu-
li gzebi, raTa gavlena moaxdinos bazarze
misTvis saWiro mimarTulebiT, anu daamuSaos
teqnikur-ekonomikuri strategia da sabazro
taqtika, e.i. biznes gegma, rac xels Seuwyobs
sabolood monaxos Tavisi adgili bazarze.

strategia mewarmis Zalisxmevis mTavari
mimarTulebaa, saerTo politika, taqtika ki
– konkretuli moqmedebebis formebi da wese-
bia am strategiis realizaciisaTvis.

samewarmeo saqmianobis arsi agrosamrewve-
lo kompleqsSi mdgomareobs imaSi, rom vawar-
mooT an SevisyidoT mwarmoeblebisagan pro-
duqcia, romelic sWirdeba momxmareblebs,
gavyidoT igi, miviRoT garkveuli mogeba
produqciis erTeulis brunvidan da isev Ca-
vrToT am mogebis nawili warmoebaSi da davi-
wyoT warmoebis an komerciis axali cikli.

tradiciuli erTi saxis produqciiT va-
Wroba did Zalisxmevas moiTxovs misi xarisxis
gaumjobesebisa da konkurentunarianobis Se-
narCunebisaTvis. axlis warmoeba da gayidva
ki, Tavis mxriv, ufro met riskTan aris dakav-
Sirebuli, magram ufro momgebiania.

ase rom, roca gagvaqvs bazarze tradici-
uli produqcia, gamudmebiT unda vizrunoT
misi samomxmareblo Tvisebebis gaumjobese-
baze, vTqvaT, misi yuaTianobis, gemovnebis, Se-
fuTvis, markirebis, servisis xarjze da sxva.
mxolod am gziT SeiZleba sakmaod didxans
SevinarCunoT sakuTari sabazro niSa. im
SemTxvevaSi ki, roca es yovelive amowurulia
da momxmarebeli upiratesobas aniWebs axal
analogiur produqcias, saWiroa vifiqroT
fasis Semcirebaze, raTa droze gaukeToT
dagrovil maragebs realizacia da ar dauS-
vaT zarali. am SemTxvevaSi mizanSewonilia
visargebloT cnobili wesiT: kapitali izrde-
ba ara marto mogebis zrdis xarjze, aramed
misi brunvis daCqarebiTac.

mewarmeobis strategiul sakiTxebs ekuT-
nis ara marto axali produqciis aTviseba,
aramed produqciis nomenklaturis gafar-
Toeba.

yvela SemTxvevaSi nomenklaturis gafar-
Toebas azri aqvs mxolod maSin, roca es
saSualebas aZlevs biznesmens miiRos konkre-
tuli upiratesoba, romelTa meSveobiT igi

SeZlebs awarmoos esa Tu is produqcia ukeTe-
sad, iafad da swrafad, vidre konkurentebi.

produqciis gayidvidan miRebuli Semo-
savali damokidebulia maT sasicocxlo
ciklze (bazarze misi yofnis dro), Tu mewa-
rmis produqciis gadamxdelunarianobis ci-
kli ar aris amowuruli da jer kidev aris
masze moTxovnileba, man Tavi unda Seikavos
gadametebuli diversifikaciisagan da Seina-
rCunos tradiciuli warmoeba im moculo-
biT, romelic faravs moTxovnilebas.

roca mewarmeobaSi vabandebT kapitals,
saWiroa ganvsazRvroT amogebis vada da dis-
kontirebis mxedvelobaSi miRebiT (dRevan-
deli da xvalindeli fulis erTeulis sx-
vadasxva fasebis mxedvelobaSi miRebiT). yura-
dRebaa gasamaxvilebeli imaze, rom saqmeSi
dRes Cadebulma fuladma saSualebebma xval
unda mogvces Semosavali, romelic aucile-
blad toli unda iyos mas plius Semosava-
li, romelic man unda moitanos.

fulis fasis sxvadasxvaobis gasaTval-
iswineblad maTi dabandebis da ukugebis
periodis dawyebisas, saWiroa momavali (mo-
salodneli) Semosavali gavamravloT dis-
kontirebis koeficientze, romelic gviCvenebs
dRevandeli fuladi erTeulis wils mis
momaval RirebulebaSi.

roca vangariSobT produqciis warmoe-
bis momgebianobas, unda gvaxsovdes sabazro
ekonomikis ZiriTadi ekonomikuri kanoni:
`proeqtis realizaciidan miRebuli Semo-
savali toli unda iyos mis warmoebaze
gaxarjuli resursebis Rirebulebis~. Tu
es piroba daculia – saqme gvaqvs martiv
kvlavwarmoebasTan (arc wageba gvaqvs, arc
mogeba), gafarToebuli kvlavwarmoebis piro-
bis SeqmnisaTvis ki pirveli aucileblad
unda sWarbobdes meores.

saqarTvelos agrarul ekonomikaSi mar-
ketingis praqtikuli dauflebis procesi
jerjerobiT sawyis stadiaSi imyofeba, sa-
soflo-sameurneo produqciis marketingi
gamoirCeva sirTuliT da riskis maRali
xarisxiT. misi specifika ganpirobebulia
Semdegi faqtorebiT:

1. ZiriTadi resursis miwis farTobiT
SezRudva xels uSlis damatebiTi materi-
aluri da finansuri resursebis swraf gad-
monacvlebas am dargSi. sasoflo-sameur-
neo produqciisaTvis damaxasiaTebelia
sabazro fasebis cikluroba.

2. warmoebis ekonomikur efeqtianobaze
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am dargSi udides gavlenas axdens bune-
briv-klimaturi da biologiuri faqtorebi;

3. dargis produqciis calkeuli saxee-
bi xasiaTdebian dabali elastikurobiT.

4. sursaTis mwarmoeblis pozicia baz-
arze ganisazRvreba produqciis TviTRire-
bulebis mis sabazro fasTan SefardebiT.

5. sasoflo-sameurneo produqciis ma-
Rali danakargebis gamo, momxmareblebamde
midis warmoebuli produqciis umniSvnelo
nawili. amasTan, misi ZiriTadi nawili ga-
dis ganawilebis ramdenime arxiT – gadama-
muSavebel sawarmoTa, sacalo da sabiTumo
movaWreTa xelSi. aqedan gamomdinare, sur-
saTis mwarmoeblis wili produqciis sab-
oloo sacalo sabazro fasSi umniSvneloa.

6. sasoflo-sameurneo produqciis swraf
fuWadi Tavisebureba, rac moiTxovs sawy-
obebis, sacavebis, samacivro danadgarebis,
pirveladi gadamuSavebis mniSvnelovani
xvedriTi woniT gadidebas.

7. sasoflo-sameurneo produqciis didi
nawili midis samrewvelo gadamuSavebazec.
amitom muSakTa didi raodenoba aris
dasaqmebuli ara marto uSualod warmoe-
baSi, aramed mTel samarketingo jaWvSic
produqciis moZraobisas mwarmoeblidan
momxmareblebamde.

sasursaTo marketingis sistema Sedgeba:
sasursaTo produqtebis alternatiuli na-
kadebisagan (arxebisagan), firma Suamavlebis
sxvadasxva formebisagan, mravalricxovan
samewarmeo saqmianobis organizaciebisagan,
romlebic marketingis sxvadasxva funqciebs
asruleben da Tavisi konkretuli wvlili
SeaqvT calkeuli fermeris da sxva sasof-
lo-sameurneo sawarmoTa saqmianobaSi.

sasursaTo marketingi soflis meur-
neobaSi moicavs saqmianobis or mTavar tips.
erTi maTgani exeba fizikur manipulirebas
(mosavlis aReba, datvirTva, transportire-
ba, gadmotvirTva), Senaxvas, gadamuSavebas,
nedleulisa da mza produqciis gadacemas
maTi mwarmoeblebidan momxmareblebamde
moZraobis dros. saqmianobis meore tipi
miekuTneba gacvlis da sabazro sistemaSi
faswarmoqmnis procesebs. marketingis es
ekonomikuri aspeqti ufro metad SeigrZno-
ba, vidre produqciis fizikuri ganawileba
mimwodeblebsa da momxmareblebs Soris,
magram nakleb mniSvnelovani rodia.

sasoflo-sameurneo produqtebi ara
marto malfuWadia, aramed xarisxis da fase-

bis Zalze maRali varirebiT xasiaTdebian.
warmoeba dargSi sezonuria da geografiu-
li TvalsazrisiTac gafantulia, gan-
sakuTrebiT samTo miwaTmoqmedebis pirobeb-
Si, momxmareblebidan sakmaod daSorebiT.

sursaTis marketingis procesi iafi araa.
sazRvargareT, ganviTarebul qveynebSi fu-
ladi danaxarjebis saerTo masidan, romel-
sac xarjavs momxmarebeli, 75% modis sa-
marketingo saqmianobaze fermis gareT da
mxolod 25% rCeba fermerul meurneobaze.
im firmebis muSakebis xelfasi, romlebic
ewevian sasursaTo marketings, ukve sWar-
bobs fermerebis mier gayiduli produqci-
is Rirebulebas. amJamad marketingze gaweu-
li xarjebi iseve mniSvnelovan gavlenas
axdenen sasursaTo produqciis sacalo
fasebze, rogorc maTze fermerebis fasebi.

kvlevam gviCvena, rom CvenTanac ki bolo
xuTi wlis ganmavlobaSi sakvebi produqte-
bis fasebis zrdis 74% modioda sasursaTo
marketingze (aq igulisxmeba komerciuli
savaWro Suamavlebis saqmianoba), xolo ojax-
ur meurneobaTa xvedriTi wili fasebis ga-
didebaSi mxolod 23%-s Seadgens. sursaTiT
movaWreTa ricxvi dRiTi dRe izrdeba. ase-
Ti situacia amarTlebs meti yuradRebis
miqcevas marketingis safuZvlebis aTvisebi-
sadmi TviT produqciis mwarmoeblebis mier.

fermerebis Semosavali SeiZleba gavzard-
oT ara marto produqciis warmoebis gazrdiT,
aramed misi xelsayreli gasaRebiTac.

cvalebad pirobebisadmi swrafi adap-
tirebis SeuZlebloba qmnis soflis meur-
neobaSi riskis maRal elements. magali-
Tad, mravalwlian nargavebs aSeneben gac-
ilebiT adre maT msxmoiarobamde da miRe-
buli produqciis realizaciamde. drois
am monakveTSi mdgomareoba bazarze Sei-
Zleba Zireulad Seicvalos da am produq-
cias momxmarebeli saerTod ar yavdes da
gaweuli xarjebi wyalSi gadaiyaros.

warmoebis perspeqtivis aseTi Sefardeb-
iTi ganuWvreteloba da umarTavoba ferm-
erul marketings uamrav Tavsatex proble-
mebs uqmnis, romlebic principSi, ZiriTadad
mainc sasoflo-sameurneo produqciis mwar-
moeblis gadasawyvetia.

Cven vxedavT, rom fermerebi ukve TviTon
asruleben TavianTi sasursaTo marketingis
tradiciul funqciebs. produqciis gasaReb-
is kooperativebis SeqmniT maT SeuZliaT
gaafarTovon Tavisi marketinguli saqmiano-
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ba. ase rom, urTierToba fermerebsa da im
Suamavlebs Soris, romlebic daspecialize-
bulni arian sasursaTo marketingze, erTdrou-
lad warmoadgens konkurenciasac da urT-
ierTSevsebasac.

marketingis codna mwarmoeblebs saSu-
alebas aZlevs miiRos iseTi mniSvnelovani
gadawyvetilebebi, rogoricaa:

- ra saxis produqcia awarmoos, ra raode-
nobiT da rogor SefuTos igi gasasyidad;

- rodis da sad gayidos produqcia da
sad moiZios da iyidos resursebi;

- marketingis ra nawili Seasrulos
individualurad da ra nawili miandos
Suamavlebs;

- ra unda gaakeTos bazris gafarToeb-
isaTvis.

miznebis, strategiebis da taqtikis mTe-
li kompleqsi, romlebic exmareba sasof-
lo-sameurneo sawarmoebis xelmZRvanelebs
warmoebaSi da marketingSi optimaluri
gadawyvetilebebis moRebaSi, warmodgenili
unda iyos e.w. samarketingo gegmis saxiT,
romelic unda gaxdes sawarmoos `biznes-
gegmis~ erT-erTi Semadgeneli nawili.

marketingis gegma iwyeba miznebis da amo-
canebis konstataciiT. miznebi gviCveneben, Tu
ra mimarTulebiT surs mewarmes waiwios win,
strategia ki – am miznebis miRwevis RonisZie-
bebia. marketingis taqtika esaa yoveldRiuri
gadawyvetilebebis miReba, romelTa meSveo-
biT xorcieldeba fermeruli marketingis
strategia. strategia logikurad gamomdinar-
eobs miznebidan, xolo taqtika –strategiidan.

gasagebia, rom sasursaTo marketingis
sistemaSi arsebobs garkveuli ekonomikuri
winaaRmdegobebi. momxmareblebi dainterese-
bulni arian, uzrunvelyofili iyvnen umaR-
lesi xarisxis sakvebiT, rac SeiZleba daba-
li fasebiT. glexuri (ojaxuri) meurneobebi
iswrafian, miiRon rac SeiZleba meti mogeba
Tavisi produqciis gayidviT. Suamavlebic
cdiloben, miaRwion maqsimalurad SesaZlebel
mogebas. amasTan dakavSirebiT, marketingis
erT-erTi upirvelesi amocanaa xSirad ase-
Ti konfliqturi, urTierTsawinaaRmdego
moTxovnilebebis SeTanxmeba da Sejereba.

 dava imis Taobaze, Tu romeli jgufia
maTgan mniSvnelovani, azrs moklebulia.
orive jgufi – nedleulis mwarmoeblebi
da samarketingo samsaxurebic – aucilebe-
lia moxmarebis saboloo produqciis Seqm-
nisaTvis.

gamokvlevebi gviCveneben, rom Tu ferm-
eris mier warmoebuli produqciis Rirebule-
bas miviCnevT 100%-ad, maSin misi Rirebuleba
sakveb produqtad gadasaqcevad da momxmare-
blebamde misatanad izrdeba 4,2 jer mainc.

swori ar iqneba vifiqroT, rom samarket-
ingo saqmianoba mTlianad migdebulia kerZo
seqtorze da visac rogor unda, ise daawesebs
fasdanamatebs produqciaze. sasursaTo mar-
ketingis meqanizmis funqcionireba yvela
qveyanaSi reglamentirebulia saxelmwifo
kanonmdeblobiT, wesebiT, normebiT da akrZa-
lvebiT, romlebic damuSavebulia mraval-
wliani gamocdilebiT. Cvenc gvWirdeba, rac
SeiZleba swrafad, am procesebze saxelmwifo
kontrolis da zedamxedvelobis daweseba.

fermeruli meurneobis Semosavlis gaz-
rda, cxadia, SesaZlebelia sawarmoo danax-
arjebis SemcirebiT, magram dRes wina planze
wamoiwia produqciis xelsayreli gasaReb-
is problemamac. sasursaTo marketingis sa-
boloo amocanaa produqciis mitana konkre-
tul momxmareblebamde (am ukanasknelTa
moTxovnilebis dakmayofileba) saWiro adg-
ilas da saWiro dros.

meurneobaTa sasaqonlo produqciis 80%-
ze meti modis bazarze pirvandeli saxiT,
danarCeni – gadamuSavebuli saxiT. postin-
dustriul qveynebSi sapirispiro situaciaa,
Tumca ukanasknel wlebSi, janmrTelobis
SenarCunebis mizniT, axali (cocxali) produ-
qtis miRebis xvedriTma wonam iqac daiwyo
mateba.

sasoflo-sameurneo sawarmoebma miiRes
sruli damoukidebloba, moipoves TavianTi
warmoebuli produqciis Tavisufali gankar-
gvis ufleba da mommaragebelma organiza-
ciebma moixsnes pasuxismgebloba maT momar-
agebaze. isini Tavs bedis anabarad mitove-
bulebad grZnoben. saWiro gaxda savaWro, anu
komerciuli Suamavlebis struqturis Seqm-
na. uamisod produqciis gasaReba fermerul
meurneobebs gauWirdebaT.

savaWro organizaciebiT sabazro ekonomi-
kaSi warmoebs fasebis gaTanabreba drosa da
sivrceSi. Tu mocemul regionSi iwarmoeba
ZiriTadad erTi saxis produqcia, vTqvaT,
kartofili didi raodenobiT da, bunebrivia,
fasebi masze SedarebiT dabalia, Suamavlebi,
romlebsac miizidavs aseTi dabali fasebi,
yiduloben maTgan am produqcias biTumad,
masStaburaT, raTa realizacia gaukeTon ukve
sxva regionSi, sadac am produqciaze moTx-
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ovnileba metia ukve SedarebiT maRal faseb-
Si. amrigad xdeba fasebis gamoTanabreba drosa
da sivrceSi.

unda gvaxsovdes, rom qveyanaSi iRupeba
30-50% warmoebuli sasoflo-sameurneo
produqciisa da ara imitom, rom momx-
marebels ara sWirdeba igi, aramed imitom,
rom glexebs ar SeuZliaT Tavis droze
gadaitanon igi bazramde, Seinaxon da gada-
amuSaon. amitomaa, rom sakonservo mrewvelo-
baSi sawyisi nedleulis gamoyenebis koe-
ficienti Zalze dabalia – misi didi raode-
noba midis danakargebSi.

saWiro sabazro ekonomikis meqanizmSi
produqciis warmoebis, Senaxvis, gadamuSave-
bisa da realizaciisaTvis arsebobdes sx-
vadasxva saxis institutebis simravle: mar-
ketingis specialuri firmebi, birJebi, ba-
zrebi, auqcionebi, komerciuli Suamavlebi,
savaWro maRaziebi, gadamamuSavebeli sawar-
moebi, produqciis Sesanaxi sacavebi sama-
civro mowyobilobebiT, romelTa mTavari
amocana unda iyos partniorebs Soris efeq-
tiani urTierTmoqmedebisa da urTierTkav-
Sirisadmi xelSewyoba.

sameurneo saqmianobis efeqtianobis ama-
RlebisaTvis alternatiuli variantebis
gamoyeneba waadgeba saqmes. fermeris mier
produqciis mniSvnelovani nawilis Senaxva
da SeZlebisdagvarad adgilzeve gadamuSaveba
SeiZleba bevrad xelsayrelic iyos, raTa

gaiyidos weliwadis im dros, roca sabazro
fasebi maTze maRali iqneba. danarCenebi ki
gamoyenebuli iqneba pirutyvis sakvebad.
mxolod amiTac ki SeiZleba sarealizacio
sursaTis moculobis 20-25%-iT gazrda.

savaWro monopolistebisagan Tavdacvis
mizniT, wvrili (gansakuTrebiT glexur-ferm-
eruli) meurneobebi unda gaerTiandnen koop-
erativebSi. magaliTad, holandiaSi da iaponiaSi
fermerebi, rogorc wesi, 3-4 kooperativSi mainc
arian gaerTianebulni. laparakia ara wvril
meurneobaTa erT sawarmod Serwymaze da ko-
operatiul sawarmos Camoyalibebaze, aramed
damoukidebeli ojaxuri meurneobebis koo-
perirebaze calkeuli saxis produqtebis
erToblivi gadamuSavebisa da gasaRebisaTvis.

glexuri meurneoba mis SezRudulobis
gamo araa orientirebuli ganviTarebaze.
maTi gaerTianebebi ki piriqiT, ganviTareba-
ze orientirebaa maTi arsebobis safuZveli.

dRevandeli forma soflis meurneobis
dafinansebisa saukeTeso SemTxvevaSi mogvcems
Semdeg Sedegs: glexi miiRebs maRal mosavals
da ver gaasaRebs an imdenad dabal fasSi
mouxdeba misi realizacia, rom survilic ar
eqneba momaval wels moiyvanos mosavali.

amitomac unda xdebodes ara wvrili ojax-
uri (glexuri) meurneobebis investireba, aramed
maTi gaerTianebebis (kooperativebis), rogorc
ganviTarebaze da kvlavwarmoebaze orientire-
buli subieqtebis dafinanseba.
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AGRICULTURAL MARKETING IN THE AGRO BUSSINESS
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In Georgia and in the whole world, condition of modern Entrepreneurship is discussed , the attitude of
business and Entrepreneurship. Disadvantages and reasons are revealed, that slows improving it and there are
some ways to solve this problems. Also there are given the issues about Agricultural production marketing , their
advantages and disadvantages, Opportunities of development in the condition of market economy.
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